IP_323 Marketing in Central and Eastern Europe

Name of lecturer:

Ing. David Riha, MBA, Ph.D.
Department of Marketing

Prague University of Economics and Business
E-mail: david.riha@vse.cz

Aims of the course:

This course will review various applications of marketing
concepts within the continuously changing environments in
Central and Eastern European markets. This course will explore
product/service development, promotional techniques, pricing
strategies, distribution alternatives, and general marketing-
overview in CEE business.

Learning outcomes and competences:

Upon successful completion of this course, student will be able
to explain what marketing and what decisions marketers have to
do, describe basic factors of marketing environment, explain the
basic principles of segmentation, describe and explain the
marketing mix. All this in context of CEE.

Course contents:
Marketing

Marketing environment
Marketing research
Segmentation and targeting
Brand and positioning
Marketing mix
Communication mix

Assesment methods:
Participation 20 %
Midterm test 40 %
Final presentation 40 %
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